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ABSTRACT

India is witnessing a profound transition phasedms of positive economic conditions, better in&tional
relations, digitalization of commerce and many pging plans and programs at the time to come. mdjavernment
initiatives like Make in India” set hopes and visidor a new and novel India and several sectors &ktomobile,
engineering, IT and many more are contributinghie initiative. However, while talking about theeiof new India, the
importance and contribution of Higher educationt@ecannot be ignored as they produce the youndugttas for Indian
as well as International markets. While demancdfgh quality and productivity in business schoas been continuously
growing, the nations' institutions are still baigji with low success rates of management studenterins of poor
employability status. There are ample studies coteduinternationally revealing the positive relatibetween student
engagement and student success. Apparently, the canmot be said for India as the contributiontoflent engagement
in management education has been undermined sorTliés. paper has taken the literature review as diume to
understand the present status and factors inflagremployability of PG students. Also, the papacdsses the benefits
and linkage between student engagement and stgilewess, especially in the context of employabitilglls of

management students.

KEYWORDS: Student Engagement, Student Success, Managemecutita India

Impact Factor(JCC): 2.9867 - This article can be denloaded from www.impactjournals.us




